Global Creative Industries
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the syllabus and course descriptions.
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Introduction to global creative industries (6 credits)

Research methods in Global and Area Studies (6 credits)

. Commercializing creativity: A cultural critique (6 credits)

Cultural policy: A complex marriage of business, politics and culture (6

Internship fieldwork in global creative industries (6 credits)
New media and social media (6 credits)

Gender and creative industries: An introduction (6 credits)
Digital economy, media and entertainment (6 credits)
Entertainment markets and digital audiences in Asia (6 credits)
Research methods in creative industries (6 credits)

Global creative industries research project (capstone experience) (6

Global creative industries internship (capstone experience) (6 credits)

Internship fieldwork in global creative industries (6 credits)
Fashion entrepreneurship (6 credits)

Visual communication and marketing (6 credits)

New media and global popular culture industry (6 credits)
Corporate branding and communications (6 credits)
Understanding cultural politics (6 credits)

Global creative industries research project (capstone experience) (6

Global creative industries internship (capstone experience) (6 credits)

* The offering of courses is subject to Programme Director’s final decision.
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